eXtenderWare Advisor
EXTENDERWARE ADVISOR

Turn Product Discovery Into
More Conversions and Sales

How Advisor reduces shopper uncertainty, increases product engagement, and gives
retailers actionable Market Intelligence

42.9% 23.9% 34.5%

of analyzed Advisor sessions clicked at performed additional Advisor searches or showed exploration beyond a single search
least one recommended product refinements or product click

Core thesis. Most ecommerce stores do not lose sales because they lack products. They lose sales because
shoppers cannot confidently determine which product is right. eXtenderWare Advisor removes that uncertainty
and turns product discovery into a guided, measurable decision process.
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EXECUTIVE SUMMARY

eXtenderWare Advisor

Convert More of the Traffic You Already Have

Paid traffic, organic search, social media, and affiliate programs can bring shoppers to a store. Conversion still depends on
what happens after they arrive. When shoppers face too many products, unfamiliar specifications, rigid filters, or an unclear
path to a decision, they hesitate, leave, or continue researching elsewhere.

eXtenderWare Advisor is designed to improve the part of the buying journey where interest becomes a product decision. It
asks relevant questions in natural language, narrows the catalog to suitable products, explains the fit, and lets shoppers

refine their choices without starting over.

Less friction + greater relevance + stronger confidence + continued

exploration = a higher probability of purchase.

Feature that drives uplift Conversion benefit

Reduce decision friction

Make the buying process easier to understand and complete.

Increase recommendation relevance

Match shopper needs to product attributes rather than relying
on literal search terms.

Build purchase confidence

Show why products fit and distinguish exact matches from
strong alternatives.

Keep shoppers engaged

Allow immediate results, editable answers, additional
searches, and product exploration.

Extend the conversion window

Let shoppers email recommendations, return later, and
continue from a persistent buying path.

Activate sales follow-up

Capture high-intent leads and notify client personnel while
interestis current.

Create Market Intelligence

Document what shoppers wanted, viewed, selected, refined,
and purchased when attribution is connected.

The commercial objective. eXtenderWare Advisor is not designed merely to increase quiz completions. Its
purpose is to move more shoppers from uncertainty to product consideration, from product consideration to

confidence, and from confidence to purchase.
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eXtenderWare Advisor

Reduce Shopper Uncertainty

Help shoppers understand what they need before asking
them to choose a product.

Many shoppers know the outcome they want but do not know the merchant taxonomy, product specifications, or exact
search terms. Traditional filters assume product knowledge. eXtenderWare Advisor begins with the shopper's situation,
goals, preferences, budget, experience level, and intended use.

Feature that drives uplift Conversion benefit

Questions and answer choices read like a helpful human
Conversational question-and-answer format conversation rather than a technical form or open-ended
chatbot.

The Advisor asks what the shopper is trying to accomplish,

Needs-based questions ]
q then maps those responses to the catalog behind the scenes.

Shoppers can see the relevant decision path, understand the
Visible vertical flow effort required, and avoid the uncertainty of a hidden multi-
step quiz.

Shoppers can receive value without being forced to answer

View Results anytime .
every question.

Text, images, icons, radio buttons, checkboxes, email, and
Multiple input formats free-form inputs can be selected to fit the category and
shopper.

Why this can lift conversion. A shopper who understands the questions and sees a manageable path is more
likely to continue. eXtenderWare Advisor reduces the cognitive work required to translate a need into product
specifications.

Designed for high-consideration categories

The benefit is strongest where products differ across meaningful attributes and the wrong choice creates hesitation:
watches, sporting equipment, footwear, bicycles, tools, cameras, audio equipment, wellness products, and other
categories where guidance matters.
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eXtenderWare Advisor

Reduce Drop-Off and Interaction
Fatigue

Keep the shopper moving without forcing a rigid sequence.

Sequential quizzes often hide their length, require repeated Next/Back clicks, and make refinement feel like starting over.
eXtenderWare Advisor uses an editable decision path that preserves context throughout the session.

Feature that drives uplift Conversion benefit

A shopper can change one answer and immediately refresh
recommendations without restarting.

Editable answers

Earlier decisions remain visible, helping the shopper
understand how preferences affect results.

Preserved context

Questions can be shown, skipped, suppressed, or sequenced
Unlimited conditional branching based on prior answers and campaign conditions, including
the platform's on_condition logic.

Different shopper types can follow different branches without

Relevant paths onl
P Y being shown unnecessary questions.

When an earlier answer changes, dependent questions and
Branch reevaluation answers can be reevaluated so invalid selections do not
continue influencing results.
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eXtenderWare Advisor

Increase Recommendation
Relevance and Confidence

Show shoppers products that fit the decision they just
made.

Recommendations drive sales only when shoppers trust them. eXtenderWare Advisor combines structured product
attributes, configurable weighting, deterministic exact matching, close-match logic, and retailer priorities to produce
recommendations that are both relevant and commercially useful.

Feature that drives uplift Conversion benefit

Important criteria can influence ranking more heavily than

Weighted matching minor preferences

An Exact Match can be configured to satisfy every selected
Deterministic exact matching criterion, creating an auditable and understandable
recommendation.

Strong alternatives can be displayed and labeled honestly
rather than presented as if they meet every requirement.

Close Match alternatives

Inventory, merchandising priority, margin, campaign
Retailer-supplied ranking objectives, or editorial preference can help resolve ranking and
tie-breaking.

Images, descriptions, match explanations, price, relevant
Product result cards specifications, and direct product links help turn a
recommendation into product consideration.

Why this can lift conversion. Confidence grows when shoppers can see that recommendations reflect their own
stated needs. Clear match logic reduces the fear of choosing the wrong product.
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eXtenderWare Advisor

Meet Shoppers at the Point Where
Their Intent Begins

Support different ways of expressing the same buying
need.

Shoppers do not all begin in the same place. Some know their needs, some know product specifications, some know a
brand/model they already own or are considering, and some can only describe the outcome they want. eXtenderWare
Advisor can support each starting point within one Advisor experience.

Feature that drives uplift Conversion benefit

Starts with needs, goals, use case, experience, style, budget,
and preferences.

Guided Advisor

Lets the shopper enter a known brand/model. Al determines
Find Similar relevant specifications, maps them into editable Advisor
answers, and recommends similar catalog products.

Lets knowledgeable shoppers choose technical attributes

Specification-based discovery directly

Lets shoppers describe what they want in natural language;
the system interprets intent and maps it to the campaign's
attributes and Advisor logic. Availability is campaign-
dependent while the capability is standardized.

Al Prompt

Regardless of the entry method, the shopper can review and
One editable buying profile refine the resulting decision path instead of being trapped in a
black-box recommendation.

Conversion Benefits White Paper | extenderware.com Page 6



eXtenderWare Advisor

Keep Shoppers Exploring Instead
of Leaving

Turn a weak first result into another guided decision, not a
dead end.

A shopper who does not immediately see the perfect product often abandons a traditional search or category page.
eXtenderWare Advisor provides a recovery loop: review results, change one preference, view a new result set, and compare
multiple suitable products while retaining the original context.

Feature that drives upli Conversion benefit

Updated answers can produce a new recommendation set
without page reloads or a full restart.

Instant result refresh

The shopper can refine the same decision path repeatedly as
priorities become clearer.

Additional Advisor searches

Result cards encourage shoppers to evaluate more than one

Multiple product exploration
L 3 suitable product.

The shopper can understand the trade-offs instead of

Exact and close-match visibility . .
assuming the store has no suitable product.

Starting from a product the shopper already understands can

Find Similar reference point
P reduce the effort required to evaluate unfamiliar alternatives.

Early engagement evidence

226 42.9% 23.9% 34.5%
shopper sessions analyzed clicked at least one recommended performed additional Advisor showed exploration behavior
product searches

In the analyzed campaign, 97 of 226 shopper sessions clicked at least one recommended product, producing a 42.9%
session-level product-click rate. Roughly one in four sessions performed an additional Advisor search, and more than one-
third showed exploration beyond a single search or product click.

Evidence boundary. These figures validate engagement, refinement, and movement into product consideration.

They do not yet prove purchase conversion or revenue uplift because the analyzed export did not include
downstream order attribution.
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Feature that drives uplift

eXtenderWare Advisor

Extend the Conversion Window
and Activate Follow-Up

Preserve the recommendation path after the shopper
leaves the page.

Conversion benefit

Email My Results

Sends a personalized, shoppable recommendation summary
with direct product links.

Tracked recommendation links

Extends measurement beyond the live session and ties later
product clicks back to the original buying path.

Advisor lead capture

Captures email or contact intent while the shopper's needs
and recommendations are still known.

Real-time activity alerts

Notifies designated client personnel when configured high-
intent activity occurs.

Full session context

Follow-up can include the shopper's questions, answers,
recommendations, and product activity rather than a generic
contact form submission.
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eXtenderWare Advisor

Turn Every Shopping Session Into

Market Intelligence

Understand not only what happened, but why shoppers
made their decisions.

Advisor improves the shopper experience. Market Intelligence gives the retailer a detailed, downloadable record of that
experience. Together, the two modules create both immediate conversion value and a continuous source of customer,
product, merchandising, and competitive insight.

Feature that drives uplift Conversion benefit

Records questions, answers, branches, results, products
Full decision-path capture shown, clicks, refinements, leads, and timestamps at the
session level.

Authorized users can download campaign data for a selected
Secure on-demand downloads date range rather than relying only on aggregate dashboard
totals.

Daily, weekly, or monthly files can be sent automatically to

Scheduled file delivery designated recipients

Shows which known or competing brand/models shoppers use

Find Similar intelligence .
as reference points.

Captures how shoppers describe needs in their own words

Al Prompt intelligence
P g and how those needs map to the product catalog.

Shows which products were displayed, viewed, selected,
Product and outcome analysis emailed, and - when order or affiliate data is connected -
purchased.

Files can be joined to product, inventory, margin, advertising,
Operational data set CRM, affiliate, and order data for Excel, Bl, database, or Al-
assisted analysis.

Retailer question eXtenderWare Advisor intelligence

Declared needs, use cases, preferences, budgets, specifications,
natural-language prompts, and reference products.

What are shoppers trying to buy?

Answer frequency, combinations, refinements, branch paths,
product clicks, and purchase outcomes when connected.

Which attributes matter most?

Products shown, result position, views, clicks, repeat exploration,

Which products receive attention? . . .
and emailed-recommendation activity.

Partial paths, repeated refinements, close/no-match patterns,

Wh do sh t le?
ere do shoppers struggle weak result sets, and exits when captured.

Attributed orders, products purchased, revenue, commission, and

Which products and paths create sales? . .
conversion path when an approved system of record is connected.

What should the retailer change? Evidence for assortment, merchandising, question wording,
u i ? ) . .
g weights, result order, advertising, and follow-up decisions.
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eXtenderWare Advisor

Attribution boundary. Product views, recommendation activity, and decision-path behavior are native
eXtenderWare Advisor intelligence. Purchases and revenue should be labeled as attributed only when merchant
order data, affiliate-network data, or another approved system of record is connected.

FROM FEATURE TO MEASURABLE UPLIFT

A Practical Conversion-Improvement Pilot

The most credible way to evaluate eXtenderWare Advisor is to launch it in one high-consideration category and measure the
shopper journey from Advisor entry through downstream purchase attribution.

Choose a catalog with meaningful
Select one category product differences and enough traffic
to produce a representative sample.

Use the merchant product file and
website content to create attributes,
Build the campaign conversational questions, branching,
matching, result cards, branding, and
Market Intelligence outputs.

Place it where shoppers encounter
choice complexity: paid-traffic landing
Expose the Advisor pages, category pages, product-
comparison content, or the main store
navigation.

Track Advisor starts, questions
answered, results shown, refinements,
Measure the funnel products displayed, product clicks,
leads, emailed results, and attributed
purchases.

Use Market Intelligence to revise
questions, weights, branching, result
order, product assortment, and
campaign messaging.

Optimize from evidence

Compare purchase conversion, revenue
per visitor, cost per acquisition, and
Calculate commercial impact return on ad spend against the
merchant's baseline or a controlled test

group.
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eXtenderWare Advisor
Recommended success measures

Feature that drives uplift Conversion benefit

Advisor start rate, questions answered, result-view rate, and

Engagement . .
gag time/sequence through the experience.

Session-level product-click rate, products viewed per session,
and multiple-product exploration.

Product consideration

Additional searches, answer changes, branch paths, and
repeated result sets.

Refinement

Email capture, Email My Results usage, recommendation-
email clicks, and real-time alert activity.

Lead and return intent

Attributed conversion rate, revenue per Advisor session,
Commercial outcomes average order value, CPA, commission, and ROAS when order
tracking is connected.

The standard of proof. eXtenderWare Advisor should ultimately be judged by incremental commercial outcomes.

Engagement and product clicks are leading indicators; validated purchase and revenue attribution are the decisive
measures.
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eXtenderWare Advisor
CONCLUSION

Better Decisions Create More Opportunities to Buy

eXtenderWare Advisor addresses a conversion problem that advertising alone cannot solve: shoppers who arrive with
interest but leave without confidence. By replacing fragmented product discovery with a visible, conversational, editable
decision path, the Advisor helps shoppers reach suitable products faster and continue exploring when the first result is not
perfect.

The conversion uplift is driven by a connected set of capabilities: conversational guidance, View Results anytime, unlimited
conditional branching, editable answers, Find Similar, specification-based discovery, Al Prompt, weighted deterministic
matching, exact and close-match transparency, persistent emailed recommendations, lead capture, real-time alerts, and
Market Intelligence.

For the retailer, the value extends beyond the immediate session. eXtenderWare Advisor documents what shoppers want,
which products they consider, how they refine decisions, where the catalog fails to satisfy demand, and which products and
decision paths generate purchases when attribution is connected.

Bottom line. eXtenderWare Advisor helps ecommerce retailers convert more of the traffic they already paid to
acquire - while building a continuous Market Intelligence asset that can improve merchandising, advertising,
product selection, and future conversion performance.

Guide More Shoppers to the Right Product
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